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MICHAEL MATHIESEN  •  CEO Bambwa Group

If you train hard, the fight is easy!
(Muhammad Ali, former World Champion boxer and cultural icon)

A FEW MONTHS AGO, Bambwa Ghana hosted a couple of our Swedish business partners. 

In addition to visiting several exciting African companies, the purpose was also to experience, and under-

stand, Ghanaian mentality and the many opportunities that this amazing country o� ers. One of the places 

we visited was Accra’s old district Jamestown. Here you meet a proud culture and a will to win, with the 

few resources you have available. An example of this is the district’s ”national sport”, boxing. Here the young 

people see an opportunity to break free from the impending poverty and create a future for themselves. 

In the boxing ring, they get, under expert guidance, the opportunity to ”remove the aggression from the 

street” and at the same time get structure in their lives! Sport is a great opportunity to learn the value and joy 

of hard and focused training, which can then form the basis for personal development and 

learning of other skills. 

In Bambwa we love sports, and the catalyst sports can be for a 

positive personal and societal development. Many of the growth 

companies we have, or will invest in in the future, will have links

 to the world of sports, and Bambwa is trying to be their coach. 

A good example is the Global River Center, where sports and 

learning are integral parts of the upcoming multifunction centers.

In Bambwa we � ght to live out our vision to ensure a 

world where the individual is safe and can contribute 

to the continuous development of him/herself, his/her 

family and society. We are working on this through

our mission to improve people’s quality of life. 

We invest capital, knowledge, experience and our 

international network into European and African growth 

companies with sustainable business models where 

we can make a di� erence.

As can be seen later in Let’s Go Bambwa, the development 

in several of our 7 portfolio companies is in a very sensible 

development and seems to have shaken Corona restrictions 

etc. of themselves. There are very good indications that the 

value of several of our investments is increasing. A great 

example of this is the recently completed series A-round where 

new investors have invested in Sakamico, based on a $10 million 

valuation. After ten months of preparation, it is also expected that 

our portfolio, in November, will be expanded with another company 

with very great potential in the African market. Under our motto,

”Impact by Action”, we work purposefully to spread the knowledge 

of Bambwa, via lectures and social media such as Facebook, 

Instagram and LinkedIn. The strengthening of the Bambwa brand 

has i.a. positive e� ect on our deal � ow, the opportunity to attract 

capital and new key employees to the portfolio companies and 

the preparation of our IPO in 2022.  We hope you enjoy reading this 

issue of Let’s go Bambwa, and perhaps pass it on to a good friend or 

colleague who may be interested in seeing how to build a bridge 

between the Nordics and Africa - the World needs it!
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BAMBWA FAMILY 

F O C U S
Each edition we take a look at any 

signi� cant news coming from each of the 

Bambwa Group port� olio

Global River Center

48.5% 50% 3% 100% 18% 25% 10%
Sakamico Unumed Who’s Who Telconomic Conectomed SuperManager

100+ Shareholders 
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Moving forward fast - bringing River 
LifeTM to East Africa
Since we last spoke Global River Center has received 

a clear surge in demand as the number of land o� ers 

& allocations on which to roll out the concept more 

than doubled, as o�  cials across Africa eagerly pitched 

to see their towns high on Global River Centers roll 

out map. 

Along with the land o� erings came multiple requests 

to pilot the digital platform, River LifeTM. In addition 

several new strategic partnerships have developed, 

expanding the company’s support network and allies 

across countries like Kenya and Rwanda.

Steps have also been taken in the development of the 

aforementioned River LifeTM platform. The initial design 

stages are well underway and the search for the 

right strategic partners ongoing and proving fruitful. 

Developments have also been seen in the plans for 

the Center’s design, which you can see here in a more 

advanced and illustrative design. 

CEO 
Elizabeth Boye

Th e architccts mock up of the Global River Center

River LifeTM app in action

54
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Production kicks off  as the rainy season 
ends at Sakamico mine
Since early 2020 the Sakamico - the Clean Mining Company 

in East Liberia has been in the preparation and development 

phases. Much of the fundamental infrastructure has been 

built on site and an expert team has been recruited. The sta�  

employed is a mix of seasoned local labourers and recruited 

industry professionals.

Now, just as the annual rainy season has stopped, the 

company enters it’s primary production phase. As is to be 

expected, spirits are high as this massive endeavour � nally 

steps into live mode, and the gold starts to be excavated in 

serious volume.

Along with keeping the line running, the company has plans 

to expand and upgrade the � eet of production equipme-

nt in the near future and has secured a limited number of 

direct investors to support this at the valuation of $10 million 

premoney.

Global River 
Center steps up de-
velopment on River 
Life 
digital platform
in it’s Liberian mine 

On location in the mine Measuring the quality of the gold - 23.5 carats

Fort Knox - gold is still a major element of the global economy

CEO 
Kaliefah Soko Sackor
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Unumed rapidly expand operations 
in Africa 

CEO 
Henrik Albertsen

A sample of some of Telconomics customers

Unumed have signed a new contract with 

another African healthcare provider, DIS 

Clinic, an 80-bed Ghanaian facility with 3 

locations. 

This comes at the end of an astounding run 

of sales for the company, with 7 newly sig-

ned contracts in the past 3 months, bringing 

the number of customers to 12.

The majority of the customers are in East 

and West Africa, an area that has proven to 

be relatively covid resistant. 

Other regions the company has customers 

in, such as South and East Asia are now star-

ting to open back up, which should see the 

creation of more opportunities for Unumed 

in this area.

A sample of some of Telconomics customersA sample of some of Telconomics customers
Unumeds innovative healthcare management solution will help bring top-tier systems to 
many remote and underdeveloped communities 7
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Who’s Who poised to develop Linkedin 
boosting solution
Who’s Who in Ghana is a company with the goal to help fa-

cilitate the next generation of networking amongst Ghana’s 

top professionals and changemakers.

With this in mind the company has in recent times made 

two moves that will serve to support this ambition. 

One being the decision to utilize their position as a member 

of the Bambwa Family and develop a strategic partnership 

with another family member, Supermanager. Through this 

partnership, they aim to introduce Supermanagers powerful 

range of tools and services to support the Ghana’s 

management professionals. 

The other lateral step is in the decision to channel 

e� ort into creating a range of services directly 

aimed at helping professionals boost their 

Linkedin networking performance. The social 

networking platform is in its infancy in that 

region, and presents the company with the 

unique opportunity of asserting themsel-

ves as the go-to platform experts.

CEO 
Fredua Dankwa

Ghanian Minister for Information arriving to a 
previous event held by Who’s Who in Ghana

8
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8 Mama Rina - 
celebrity humanitarian entrepreneur at a Who’s Who event

Dr Elsie Eff ah Kaufmann - 
notable Ghanaian academic and engineer at a Who’s Who event
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New management team brings 
vital energy and skills
Teleconomic is growing with more new customers coming 

in to bene� t from the companies business model of redu-

cing public and private organisations tele and data spen-

ding vastly, through their ”no cure - no pay” o� ering.

In recent months Telconomic Consulting made some orga-

nisational changes to strenghten their o� ering and ability 

to meet the growing demand for their services. The move 

included a restructuring of the executive management of 

the company for which a team of expert consultants where 

recruited. 

The team has a shared background as military o�  cers and 

business consultants who have a proven track record of 

e� ectively delivering on demading projects (including a 

recent project for Falck in which they rolled out 100+ Covid 

19 testing facilities across Denmark). 

Leading the group is Frederik Lindhardt, who has taken over 

as Telconomic CEO.  Frederik has the overview and focus 

needed to make the company even more robust. He will 

use his solid management experience actively to position 

Telconomic so that we become even better at creating value for our customers.

Joining Frederik in the role of COO is Per Randgaard.

Per bring’s years of entreprenueral and business and management consultacy experience (inclu-

ding time with PwC) and a strong skillset that will help Telconomic streamline the value-creating 

processes for the bene� t of their customers.

They will be supported by Thorbjørn Black in a advisoral role.

CEO 
Frederik Lindhardt

A selection of some of Telconomics customers 9

From left to right - Per Randgaard, Thorbjørn Black and Frederik Lindhardt
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Providing Curve Flattening 
Solutions
CONECTOMED is a healthcare company that specialises in 

the large scale procurement of medical equipment to and 

supplies technological healthcare services.

The company was formed by key medical doctors, healthca-

re and business executives as a response to the outbreak of 

the Covid pandemic in early 2020.

One of the key services supplied by the company is access 

to a AI driven remote mobile health monitoring tool, that 

can help provide vital diagnostics analysis using a standard 

smartphone camera.

The coming months will be used to strategize and reposition 

ConectoMED in the post COVID ”new normal”, and utilize our 

international healthcare network.

CEO 
Daniel Koob

Fort Knox

Global River 
Center steps up de-
velopment on River 
Life 
digital platform
in it’s Liberian mine 
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SUPERMANAGER annnounces 
the launch of SUPERTEACHER

CEO 
Brian Baptista

A sample of some of Telconomics customers

SUPERMANAGER addresses the 100+ million managers globally who don’t 

get any updated training by providing them with a free expert led training 

platform that divides lessons into bite-sized chunks - microlessons. Recently 

they have been requested by leading education companies to provide the 

same type of platform for the teachers of this world.

The core SUPERMANAGER team has an extensive background in the edu-

cation sector giving them an acute insight of gaps in the market in relation 

to teacher training. Their new platform is positioned to � ll these gaps and 

to attack head on the issues of scaled teacher training and the challenges 

teachers face when entering new subject domains by using a technologi-

cal approach that combines an easy to use app with an intuitive AI chatbot 

interface. The platform facilitates on-the-go learning, tailored to the needs 

of the time-pressed teaching professional. 

Operating at full speed, SUPERTEACHER are in discussions with several 

ministries of education about implementing the solution into their systems 

and have established partnership agreements with Rosetta Stone, Teach 

Millions, MENA Edtech Alicance, Lexplore, and more. On top of this the 

company has already accumulated a database of 200,000 teachers from 

106 countries ready to receive the newly launched platform.
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Supermanager is a company that aims to change the 
way in which the world’s managers and leaders deve-
lop their expertise and refi ne their skill sets. 
The Danish startup was founded this year by Brian 
Baptista, an educational and leadership professional 
whose young face looks belie his years of industry ex-
perience.

Talking to Brian, it’s clear to see he has a passion for 
his work, and in particular, the transformative abilities 
of education. It’s an infectious energy he brings to any 
conversation he has about his newly established com-
pany, and the wider worlds of ed-tech and the discipli-
ne of leadership.

Brian’s work history is full of interesting milestones 
and way-markers. Given our fortune of having a close 
working relationship with him, we relished the oppor-
tunity to have him tell us about it in his own words. We 
also grasped upon the chance to learn more about the 
thinking behind Supermanager, and the aspirations he 
has for the fl edgling company.

In September we spent a few hours chatting with Bri-
an, the following is an extract from this conversation.

Starting with the big questions! Can you give us the 
quick runthrough of your background and your jour-
ney to becoming an entrepreneur?

Before I went to university my dad used to work for this 
company that operated in Kenya.  He o� ered me a job to 
go down there to start selling seeds for a project he was 
involved in. What’s interesting about this is that this job from 
when I was 19 and just starting out has kind of followed my 
whole career.

I came back from Kenya and got my master’s degree in 
economics. Then I went for my � rst post-grad job. It was in 
this company called Metrocomia, which was actually one of 
Michael Mathiesens (Bambwa Group CEO) old companies.

After that I worked in several companies that worked in 
emerging markets - Inch Management Group, Danaher 
Group and a company called Radiomenter where Michael 
Mathiesen also worked.  I didn’t really expect to work with 
emerging markets that much. It was just one of those things 
that just happened. 

After a few years I got an opportunity to join Lego, doing 
more or less the same thing I was already doing. Working 
with large scale public projects, going and talking to  mi-
nistries about adopting a certain product or a methodology 
into the public system. I did this happily for some years.

But after some time after being a corporate person, and 
only working on big corporate project, I decided I needed a 
change. Now I wanna try and start up my own company and 
do things on my own and kind of � gure out how it is to be a 
struggling entrepreneur and work on projects on my own.

So how did that transition go - from corporate body 
to running your own company? 

I never really got to the struggling part because I started sig-
ning up clients very, very fast. I was representing all the large 
scale education companies in the world and taking them to 
emerging markets and ministries. 
But it didn’t satisfy me. 

At some point I started thinking that even though I was 
getting all these great propositions  - what I really wanted 
to do was to move things forward, and this is really where 
my passion is. I wanted to take people from A-B and make a 
positive dent on the world. 

Helping millions 
of managers 
to excel

Spotlight

In conversation with Supermanager CEO Brian Baptista

12



What if the worlds 
managers where 
just 5% better

WHAT IF 
THE WORLDS 
MANAGERS 
WERE JUST 
5% BETTER?

Spotlight
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Looking back - was there a single moment in your 
career that you think directed you to this point - to 
where you want to change things for the better? 

Early on in that career journey I described I worked 
for this medical company for almost 10 years. One 
time I went into this emergency department full of 
kids with a local doctor. I saw this kid that didn’t 
make it because they were missing equipment. 

Seeing this really made me think “I’m a person who 
can do things, I can get things out there, and actually 
make a di� erence. If I am able to do that then I have 
a responsibility to do that”.

I realized then that all of these things I do all depend 
on the decision-making from managers. Someone 
has to make a decision to make things happen.
I researched this and it became clear that if we really 
wanted to move the world to a better place we need 
to make sure that people who are making decisions 
need to be better at doing that. I knew from my ex-
perience in the corporate world that decision making 
is uphill for most managers.

Why do you think this is - what is it that makes deci-
sion making so hard for managers?

It’s uphill because they take the decisions from 3 
places. Their experience, from theory and from their 
feelings. 

It’s often the case that all 3 of them are fl awed and 
you can’t rely on any of these things alone, they are 
not enough. 

You need a better viewpoint on handling specifi c 
situations. With this in mind I started to wind down 
my consultancies and look into what I could build 
solutions for, and if I could fi nd a solution that comes 
from a di� erent place than where people would nor-
mally fi nd a solution. 

So how did you approach searching for the solu-
tion?

I started to talk to managers to fi nd out where they 
got their information from. Like, if you were to build 
a shed in your garden you can go to Youtube. You 
can get a quick overview and discover if you can 
handle the job. 

Managers can’t typically do this. When you have to 
hire or fi re someone, you don’t go to Youtube. That’s 
not normal.

The only way you can get some insights or motiva-
tion is to go to a platform like Linkedin, get some in-
sights or motivation there but even that is fl awed. It’s 
not sustainable learning, the information is transient, 
and it might not relate to the situation you are in.

So in seeing this I realized that there is a better way 
for us. I could take my experience as a management 
coach and expert in Linkedin training and HR and 
make a better solution.

What’s the essence of this solution?

Well for one, wthere needs to be facilitation. A hand 
holding to guide people through the training and 
learning. 
And it need to be cost e� ective, and e�  cient.
Managers often don’t have budgets to pay for trai-
ning. Or the time. 
They need to deliver, deliver, deliver. It’s often simply 
not possible for them to stop and try to make the 
process better, even if they know the performance 
will be better after that. 

So over many years I’ve observed this. That compa-
nies are screaming for performance but not giving 
their managers the right tools to increase that per-
formance.

There are two big issues here - cost and time. It’s 
hard to get the training cost approved by companies. 
And even still,  managers often don’t even want to 
go for training when they get the chance, because 
of the time it takes. Taking them away from their 
families.

So, if the solution is crafted to meet those needs - 
what about the learning objective - is it to create 
managers that have a perfect blend of the three 
management styles - emotional, theoretical and 
experiential?

 I wouldn’t necessarily say that it’s a mix of 33% of 
each. But good managers should aim to build an um-
brella view - taking themselves out of the decision. 
A goal is to enable them to be as balanced across 
the spectrum as possible, and to act quickly - speed 
of execution is vital.

Some managers might be stronger on the emotional 
side of things when early in their career, without tons 
of experience. It doesn’t mean the decision will be 
less e� ective. What counts is the speed of a decision 
that is as equally informed as possible by the three 
areas.

Finding some support can be super benefi cial in this 
case, when skills are lacking in one or more particu-
lar area. So that is one of the things we have built 
into our system. We help strengthen an individual’s 
umbrella view by letting them lean on the experien-
ces of other managers. We help people who need to 
make decisions in new situations to tap into insights 
from very experienced managers. This is a very 
powerful tool for them to have in their backpack. 

Spotlight

14



WE ARE HERE TO

MOVE 
MINDSETS

What are the di� erences in management styles 
between western and emerging markets, and how do 
you create a solution that works equally well across 
di� erent management cultures? 

In some places micromanagement and victorian mana-
gement styles are still dominant. 
Some people could have 25 years of management 
experience and never bring their emotion to the table. 
It can be seen as a weakness. So we need to show 
people how they can actually show their strength 
through emotions. 

It’s a challenge - and if we are to win as a company 
and make systematic change, then we need to make 
our decisions on how we think about management. 
What we do is focus on what we call 21st century 
management skills. This is about having small or no 
hierarchies, equality across genders, sparking creativi-
ty, tolerance for mistakes, not micromanaging. Things 
that are not always common in traditional manage-
ment styles. 

We take one step at a time - with microlessons. 
This lesson might be a short video or tutorial. They 
might seem insignifi cant when you look at one lesson 
at a time, but it’s not just one lesson. It’s part of a lar-
ger module. It’s a small step on the way to something 
big - possibly something monumental.

Each part is a step in getting an understanding of how 
to move your mindset in a di� erent direction. We are 
not here to teach very specifi c stu� . We are here to 
move mindsets. 

”

”

Spotlight
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Are great leaders born that way - with natural leadership abili-
ties? We think not. There can de� nitely be some inherent qua-
lities that help,  but it’s clearly much more complex than that. 

Business managers are leaders by default as their position accords them.  Through a myriad of factors, and hopefully  

hard work and dedication, getting to the position of a business manager makes you pick up di� erent leadership qu-

alities along the way. But no one is perfect, and some people miss out on developing vital qualities, whether through 

their own fault or not. This reinforces the need to deliberately cultivate and work on your range of skills, in order to 

truly evolve and succeed as a manager.

One of the aims at SUPERMANAGER is to teach you how to make leadership your second nature. We give people free 

leadership and management training. Helping people battle the fear of their inability to lead is one of our core goals, 

which is why we have compiled these 7 traits of great leaders to keep you on your toes.

10

The Top 7
Leadership 
Qualities 
You Need 
To Be A
Supermanager

16

A guest article from SUPERMANAGER



For managers, when we say “awareness,” we’ve mer-

ged both self-awareness and paying attention to your 

environment. First of all, as a business leader, be aware 

of your strengths and weaknesses. Learn to admit them, 

and do not hesitate to call for help when you need it.

Take advantage of your strong points and don’t neglect 

your Achilles’ heels, too. Also, don’t dread criticism 

because it’ll surely come. But great leaders expect it; in 

fact, some ask for it. These pointers will improve your 

awareness and help you know how to navigate 

challenges and come out victorious.

Con� dence fuels leadership. Con� dent people, even if they lack other 

qualities, often project as natural leaders in management and other 

professional settings. So con� dence is the bedrock of leadership. Of 

course, other skills and traits listed here are important to your business 

leadership journey, however, they all rely on your con� dence to thrive. 

Con� dent people command trust; as a con� dent manager, people trust 

easily. Why? People are naturally wired to perceive con� dence as com-

petence, which is why you need to hone other leadership skills.

As a good manager, you need a clear head. In fact, you 

wouldn’t have come far without a clear vision. Clarity allows 

you to have a vivid, real, and actionable vision. Great leaders 

have these � gured out. They know what they want and how 

to get it. Most times, they create a plan to achieve their set 

goals as no team will follow a leader that doesn’t show them 

a roadmap. And if things don’t go as they envisioned, they 

have contingency plans to save the day. To become a better 

manager, start imbibing clarity in your everyday activities. You 

need to master clarity at all levels for e� ective leadership.

Awareness

Confi dence

Clarity

1117
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As a business leader/manager, humility helps keep things glued 

and in order in your team. Many managers deem humility to be a 

lack of con� dence. Con� dence projects competence, but humility 

makes you admit your weaknesses, apologize for mistakes, and try 

to make amends. Most don’t see it as a leadership skill/trait as it of-

ten depicts weakness or incompetence. As a manager, you aren’t a 

know-all. But allowing open-mindedness to asking questions when 

answers are out, your reach requires another type of subtle energy; 

that’s humility. Humility makes you accept your imperfections?

To master e� ective leadership as a manager, communication is impor-

tant. It’s one of those skills you need to fully master. Practice commu-

nication in every circle you � nd yourself, from the lowest team circles 

to the boardroom, and even to the global scene. How do you do that? 

Practice sincerity and authenticity. Understand yourself and let it radiate. 

Don’t try to be someone you’re not, it allows ease in communicating 

� uently. Be a good listener, too. Be attentive. Ask important questions 

that open people up to speak and rant about their concerns.

Optimism doesn’t guarantee automatic success. It’s the courage 

to embrace di�  culties and challenges without fear of failure. Great 

managers know this, and that’s why their coping mechanism is far 

better than the others. And this is why they develop a great degree 

of grit and resilience to battle more di�  cult situations. An optimistic 

person has foresight; they are always focused on solving problems. 

So becoming an exceptional leader, optimism has to be in your bag 

of traits. It’s not easy, and mostly impossible, to see the summit when 

the mountains are cloudy but great leaders know it’s there.

Humility

Communication

Optimism
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As a business leader/manager, humility helps keep things glued 

and in order in your team. Many managers deem humility to be a 

lack of con� dence. Con� dence projects competence, but humility 

makes you admit your weaknesses, apologize for mistakes, and try 

to make amends. Most don’t see it as a leadership skill/trait as it of-

ten depicts weakness or incompetence. As a manager, you aren’t a 

know-all. But allowing open-mindedness to asking questions when 

answers are out, your reach requires another type of subtle energy; 

that’s humility. Humility makes you accept your imperfections?

Collaboration

Eager to reach new 
leadership heights?

Take some time out to step up your 
management game, one step at a time.

Visit supermanager.cc for more information
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When we �rst came in contact with Bambwa Group, we were 

captivated by the commitment they showed, both to their work 

and to the region they worked within, namely Sub-Saharan Afri-

ca. Taking a once in a lifetime chance to travel with them to 

Ghana gave us a unique opportunity to see this commitment 

in practice, on the ground. We would get to experience the 

company’s slogan “Impact By Action”,  together with the CEO 

Michael Mathiesen, in his adopted second-homeland of Ghana.

Landing in Ghana, we were immediately struck by the heat. 

Not only because of the warm weather climate but also becau-

se of the warm human climate. People are so friendly and happy 

and there is a palpable optimism that strikes you immediately.

The taxi ride to the hotel was rich with sights and something 

to look at all times. We were wowed by the intense activity of 

people everywhere. You get to witness a place that is being 

built in real time - you can see the buzz of life and things being 

made and worked on with a speed and vigour that’s not often 

so visible back home.

We went to Ghana to 
see Bambwa in action
Ghana, is a naturally rich and beautiful country situated on the coast of the Gulf of Guinea 
in western Africa. Friend of Bambwa Group, Stefan Larsson and his partner Anette Ringberg 
had an oppurtunity to travel there with Bambwa CEO Michael Mathiesen earlier this year, 
this is their personal account and highlights of the trip.
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Akosombo Dam - Sitting at the base of Lake Volta, this huge dam (8,502 m2) creates 
the largest reservoir in world. The turbines on the dam generate 912 MW.

Tallapia fish farm, producing the most popular African fish

Stefan Larsson
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Finding ”Noahs Ark” in the middle of 
Jamestown, the historical part of Accra.



Once at the hotel we received what we were now becoming 

familiar with, a refreshingly warm and friendly reception and we 

were eager to get out and about to really experience Ghana 

in its entirety. We started by visiting a local market which was 

an eye-opening experience. It was a hive of activity,  everyone 

keen to trade and hustle and make their business.

Throughout all this we had more than a few opportunities 

to witness Michael in his element. His face is alive with passion 

and he’s keen to share with us some of the reasons why this is 

the part of the map that gets his attention. “We have a mission, 

with Bambwa...this is the fastest growing region in the world, 

the youngest - and you can see and feel this around you as we 

speak. We know we have something to o�er and we know we 

really can live up to our promise of creating Impact By Action if 

we do everything we can to support people here to live up to 

their potential”

After a couple of hours at the market and in the city of Accra, 

we went back to the hotel for a �ne dinner of regional food. 

Tomorrow would be a long tour of Ghana so a little rest before 

it was much needed.

After a hearty breakfast (they really know how to feed you!) 

we were on our way to really explore Ghana. The car steered 

towards the mountains and we passed the village of Aburi and 

the house where Bob Marley’s wife, Rita Marley still lives today. 

We continued towards the next village where we stopped to 

look at the surroundings, taking in an area that might be a futu-

re home to one of Bambwa Groups Global River Centers.

The tour continued and we visited a large banana plantation 

with many employees. It was an exciting experience to see this 

production where the bananas were hung up in a form of cable 

car and then go into the laundry.

The next stop we made was at a �sh farm and was an equally 

impressive experience. It gave us a clear understanding of how 

rich in natural resources the region was. Michael informed us 

of how in Ghana, the coastal land at the far end is covered with 

mangrove swamps and coconut palms, which further inland 

turn into grassland and bush forest. We learned how large parts 

of southern Ghana are made up of tropical forests, rich in valua-

ble hardwoods including African mahogany, abachi and sapele.

We continued our journey towards a restaurant that was 

located at high elevation, giving us a breathtaking view over 

the Volta River. A powerful experience.

The long, narrow Volta stretches through more than half the 

country. Lake Volta is one of the largest man-made lakes in 

the world, and was formed in 1965 by a dam of the Volta River 

about ten miles north of Accra.
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Ghana’s biggest banana plantation.
With close to 100,000 tonnes exported 
yearly, the fruit is one of Ghanas top 3 

agricultural commodities
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Black Star Gate:  
symbolizig the 
countries independence
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One of Jamestowns legendary boxing clubs - providing the youth an option remove the aggression from the street 



The next day we took a trip to the famous Jamestown. Here 

we got a guide who showed us around, telling us the many 

tales the city walls held. It is an incredibly unique and beautiful 

place to visit, a coastal town with a singular quality - di�erent to 

the parts of Accra and the other places we have visited. It is one 

of the oldest districts of Accra, and has a troubled history dating 

back to its times as a slave traders post in the 17th century. It 

was a humbling experience to bear witness to a location that 

is so pivotal in the painful history of the continent. It was also 

inspiring to feel the vibrancy of life in the region today, maybe 

a sign that even the greatest horrors of the past can’t stop the 

vitality of the human spirit. 

We discussed with Michael that given the unique energy of 

the town, and it’s historical importance, it would make a brilli-

ant case for a locally focused Who’s Who book. It would be an 

exciting project to be a part of and the idea is still alive, let’s see 

what happens.

In the evening we went to see the legendary DJ Black play. 

DJ Black is a household name in Ghana and well known across 

Africa. He is also keen to give back,  and spends a lot of time 

and e�ort helping young people. He is in close partnership with 

Michael and Bambwa, and also supports Global River Center in 

an advisory capacity.

There was more to our trip, but we just wanted to use this 

text to give you a snapshot of some of the amazing things we  

got to see and do in the short span of a few days. It was the trip 

of a lifetime for us and broadened our perspective of Ghana 

and gave us our �rst taste of Sub-Saharan Africa. It also helped 

us have a glimpse of what motivates Michael and Bambwa to 

invest so much into the region, it is more than you can put 

down on paper, but you get a sense that any bet placed on 

something that hums with so much energy and so brimming 

with riches, feels like a safe one.

During our trip we discussed with Michael how valuable this 

experience could be for other parties that are interested in joi-

ning or have already joined the Bambwa Family. The chat has 

moved along and we are delighted to see that it is now put into 

action and in the following pages you should be able to take up 

the opportunity to travel to Ghana and beyond, and receive the 

once in a lifetime Bambwa Family African experience.

25+233 Jazz Bar & Grill Accra, Ghana 



”

1226

Join 
the Bambwa 
Family on the Go 
and visit the 

Future

The wise among us know the future is African. We think it’s time 
you seen for yourself what the fuss is about. 

Putting into action the Nordic-African bridging plan - Bambwa 
Group invites you - our investors and extended family and friends 
- an opportunity of a lifetime. Join us on a true African insiders trip 
to Ghana.

On this unforgettable trip to the West Coast of Africa you will get a 
chance to tap into the wealth of insight and experience that Bam-
bwa has after 13 years of experience in the region.

The trip will have an intinerary crammed with rich and insightful 
experiences, giving you the opportunity to see up close the many 
reasons we have such a deep love and admiration for the country
and the African continent.

You will get time to learn about local history and culture, see in-
dustry in action, visit Bambwa portfolio companies, investment 
opportunities and get some time to sample local nightlife in the 
company of celebrities.

Don’t miss out on the chance to experience the type of trip that 
money alone can’t buy. The seats will be limited to 20.
Send us an email to hello@bambwa.com indicating your interest  
in reserving your seat for the � rst week of March 2022.



”
Stay in 
the loop
Many of the stories we share and ideas we promote can be found � rst 
on our social media channels - Facebook, Linkedin, Instagram and Twit-
ter. join us now to stay in the loop about the Bambwa Portfolio and to 
get our viewpoint on the needed development of Africa.  You will be in 
great company, our stories often reach 1000’s of Bambwa supporters.

JOIN US ON SOCIAL MEDIA
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You can � nd @BambwaGroup on:

Facebook Instagram TwitterLinkedin



+46 739 787 764

Klostergatan 3E, Lund 22222, Sweden

www.bambwagroup.com

hello@bambwa.com




